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 Thursday, 3 November 2016 

Business Confidence jumps in September – up 5.8% to 114.9 after 
Government passes middle-income tax cuts and ‘Omnibus’ Bill with 
$6.3 billion Budget savings 

Roy Morgan Research’s Business Confidence rose 5.8% to 114.9 in September. The rise in 
Business Confidence comes after the Turnbull Government passed the middle-income tax cuts 
and the ‘Omnibus’ Bill with $6.3 billion in Budget savings. The large rise in Business Confidence 
occurred even though the Australian All Ordinaries was virtually unchanged in September – the 
All Ordinaries ended September at 5,525 (down only 4pts from August 31, 2016). After the first 
two weeks of October the All Ordinaries is still little changed at 5,521. 

The rise in Business Confidence in September was broad based across all five Business Confidence 
indicators and means Business Confidence is now just below the 6yr average of 116.6. 

Net expectations of business performance over the next 12 months have risen to 21.3pts (up 4.1pts 
in September) and net views of whether the next 12 months will be a ‘good/bad time to invest’ are 
now 14.4pts (up 7.4pts in September). Roy Morgan September Business Confidence results are 
based on 1,049 interviews with a cross section of businesses across Australia. 

Monthly Business Confidence -- Australia 

 
Source: Roy Morgan Business Single Source (Australia), December 2010-September 2016. Average monthly 
sample last 12 months = 1,022. 

The rise in Business Confidence in September was mainly due to increased confidence about 
the year ahead. Now 41.3% (up 4ppts) of businesses say they expect their business to be better 
off financially this time next year than they are now while 20% (down 0.1ppts) believe they will 
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be worse off. In addition 54.3% (up 5.8ppts) say the next 12 months is a ‘good time’ to invest in 
growing the business while 39.9% (down 1.6ppts) say it is a ‘bad time’. 

The rise in Business Confidence in September was matched by a small rise in ANZ-Roy Morgan 
Consumer Confidence in September – ending the month at 120.6 (September 24/25, 2016), up 
2.2pts from the weekend of August 27/28, 2016 (118.4). However, Consumer Confidence has 
fallen back slightly in early October to 117.5 (October 8/9, 2016). 

Michele Levine, Chief Executive Officer, Roy Morgan Research says: 

“Business Confidence increased by 6.3pts (+5.8%) in September to 114.9, recovering from a 
near 12-month low in August. Despite the closer than expected Federal Election result the 
Turnbull Government has proven it can ‘get things done’ in the new Parliament – passing a 
comprehensive ‘Omnibus’ Bill through Parliament in September that secured $6.3 billion in 
budget savings over the next four years with the help of the Labor Opposition. 

“This clear demonstration of effective leadership by Turnbull early in the term of the new 
Parliament suggests this Government will be more effective than many had thought in the 
immediate aftermath of the Federal Election. Alongside the Budget savings measures the 
Government also passed a tax cut for an estimated half a million middle income Australians. 

“The next major focus for the Government is passing the significant business tax cuts that 
the Government took to the recent Federal Election. The Government has pledged to reduce 
the corporate tax rate for large businesses to 25% (from the current 30%) over the next 
decade. In a sign that businesses believe the Government will be able to pass this 
legislation, now 54.3% (up 5.8ppts) of businesses now say the next 12 months will be a 
‘good time to invest’ in growing the business. 

“A successful negotiation to legislate for these tax cuts will provide an important stimulus 
for the Australian economy dealing with several economic headwinds over the next few 
years – including the shuttering of the Australian automotive manufacturing industry in 12 
months’ time when both Holden and Toyota cease manufacturing cars in Australia. 

“Analysing the movements in Business Confidence around the States shows Business 
Confidence increased in all States except Queensland which experienced a slight drop. The 
‘Apple Isle’ of Tasmania continues to have clearly the highest Business Confidence in the 
nation while the resource rich State of Western Australia continues to lag the rest of the 
nation with the lowest Business Confidence.” 

 

For comments or more information please contact: 

Norman Morris 
Industry Communications Director 
Office:  +61 (3) 9224 5172 
Mobile: 0402 014 474 
Norman.Morris@roymorgan.com 
 

Related research findings 

Click here to purchase the Business Confidence – Monthly Detailed Report in Australia. 

Click here to purchase the Consumer Confidence – Monthly Detailed Report in Australia. 

Click here to purchase the Consumer Banking Satisfaction Monthly Report in Australia. 
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About Roy Morgan Research Consumer Single Source 

Roy Morgan Single Source is based on over 50,000 interviews each year and has been designed and 

engineered to represent the ideal source model. It provides an integrated understanding of consumers; 

what they are like, what they consume, what they buy, what they think, what they want, what they 

watch, read and listen to. The overriding benefit of Roy Morgan Single Source is the strategic insights it 

offers in the ability to link many aspects. Not only can an organization’s profitable customers be 

delineated by what they think, do, watch, but so can non customers. Hence brand positioning, product 

differentiation, merchandising, efficient media planning, market expansion and line extension 

opportunities can all be considered in the light of the correct understanding of the marketplace. 

 

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices in each state 
of Australia, as well as in Indonesia, the United States and the United Kingdom. A full service research 
organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 70 years’ 
experience in collecting objective, independent information on consumers. 

 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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